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Today 

• About the BCA 

• Indigenous engagement survey 

• Key trends in business-Indigenous engagement 

• Building better connections 
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About the BCA 

 

What is the Business Council of Australia?  

• Members 

• Structure 

• Purpose and agenda 

 

Indigenous focus 

• The Indigenous Engagement Task Force 

• The Business Indigenous Network 

• Indigenous engagement survey  
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Indigenous engagement survey  

Why?  

• Track change 

• Influence  

• Promote successful initiatives 

• Identify the business case 

 

2014 outcomes 

• Workforce of 15,000 (decrease) 

• $1.7 billion supplier diversity  

• $72 million education  

• 100,000 pro-bono hours 
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What companies are doing 
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Engagement by sector 
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Benefits (and drivers) 
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Partners 
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Trends in corporate engagement  

• Move away from a philanthropic approach 

• Aligning activities to core business. Eg. Bank = microfinance/ 
engineering firm = summer school/cadetships.  

• ‘Orthodoxy’ emerging -three pronged approach: employment, 
supplier diversity, education/community partnerships.  

• RAPs still most common strategy format 

• Partnerships that deliver two-way benefits 

• Connecting with key ‘vehicle’ organisations – RA, Career Trackers, 
AIME, Supply Nation etc. 

› “Entry point” organisations like Jawun 

› “Enabling” organisations like Clontarf/AIEF 

• Businesses are inherently risk-averse  - ‘big’ partner orgs with 
existing corporate relationships attractive. 
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What can communities/Indigenous organisations do 
to build connections with the private sector? 
• Identify where what you do aligns with what the company wants to 

do (read their RAP/Strategy) 

› Geographic – are you in their area of operation? 

› Industry – what do you do/can you do that relates to the industry? 

› Pipeline – are you/can you do something that will increase future 
employment/Indigenous business development? 

• Understand the business, the market and the planning/budget cycle 

• Scale helps – it’s hard for large companies to manage small 
partnerships.  

• Relationships are (still) everything  

 

 

 

 

 

 


